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In April, at the international furniture fair in Milan, 
swathes of yellow paint were dispersed over the 
asphalt and façade of Spazio Fendi. If you stood 
on a single unmarked coordinate leading to the 
building, the yellow marks suddenly reconciled 
within your field of vision to form an unbroken 
circle in the belly of a square. Inside, the Design 
Vertigo exhibition hosted by Italian fashion house 
Fendi and Design Miami continued with three 
eye-bending art installations – and involved no 
furniture at all. ‘This show is intended to make 
a statement about embracing momentary 
chaos,’ Design Miami founder Ambra Medda 
explained amidst the tumult and din of Vertigo’s 
opening party. ‘It’s about people accepting 
that boundaries don’t mean what they used to 
mean. And that this is an opportunity.’ It could 
have been a slogan and a caveat for anyone 

wracked by the generalized anxiety of today’s 
prolonged economic troubles – not only for 
denizens of the design industry. At this year’s 
Salone, opportunity arose from loss, volcanic ash 
promoted land travel, engineering elicited poetry, 
strength fortified spareness, and not all design 
companies exhibited tangible work. There was 
only one eruption, but the event smouldered with 
contradictions being rubbed together. Most of all, 
things receded.

01. Make Experiences.
Medda was not alone. The furniture fair offered 
a variety of furniture-free installations. In fact, 
those mounted by Japanese electronics firms, 
such as Sony, Toshiba, Canon and Panasonic, 
proved to be almost gadgetless. Each 
emphasized an immersive experience supported 

by a behind-the-scenes product rather than a 
display of products. Design is still seen as an act 
of giving form to matter, but in a world of social-
media marketing and total branding, the design 
of experiences that elicit emotion has long since 
superseded the logo. This year, companies with 
the money to do it right finally did it right.
	 For Toshiba, architect Makoto Tanijiri built 
a white room obscured in a thick mist illuminated 
with coloured LEDs and evoking endless space. 
The point? To demonstrate the precision and 
expressiveness of an already familiar technology 
and, through Tanijiri’s design, to engineer 
a little piece of poetry. Canon also reached for 
the expressive limits of its (not new and not even 
completely high-def) digital-imaging systems. 
Projectors mapped images onto the white 
surfaces of a room-sized polyhedron from over 

Words Shonquis Moreno

At this year’s Salone DEL MOBILE, opportunity arose from 
loss, volcanic ash promoted land travel, engineering elicited poetry 
and, most of all, things receded.

Rethinking Things or 
How to Get Rid of Stuff

a dozen seemingly impossible angles. Most 
visitors probably left La Triennale convinced that 
this technology was new. 
	 Sony, however, was alone in commissioning 
an environment around a product in 
development. It is a chip capable of integrating 
electronics, light and sound into furniture and 
architecture, for instance, giving a lamp a 
secondary function as a speaker while offering 
an unprecedented clarity of sound. ‘Consumer 
electronics companies have a dilemma: the 
traditional branded boxes that used to sit in 
our living rooms are becoming obsolete,’ says 
Edward Barber of UK studio BarberOsgerby, 
which padded the whole space thickly with 
pyramidal anechoic-foam tiles. ‘Technology 
is becoming more subtle and embedded, the 
products are dissolving, and brands are losing 
their physical place.’ The resulting environment 
communicated the virtues of the product 
immediately: services can be grafted onto space 
rather than remaining awkward prostheses to it. 
Whereas the installation remained functionally 
pragmatic, it engaged people emotionally – 
something that conventional showrooms try but, 
more often than not, fail to do.
	 Another integration of space and services 
took place at the Flos booth, where bite-sized 
vignettes illustrated various ways to build 
lighting into architecture and have the equipment 
recede. ‘Material is pervading our lives less and 
becoming more fluid,’ says Flos president and 
CEO Piero Gandini. ‘Increasingly, we will have the 
perception of light in our homes instead of the 
perception of lamps, the perception of emotion 
instead of an object.’ The show wed familiar 
LED technology with a featherweight but robust 
composite (a plaster substitute) to show how 
design plus technology can liberate the indoors 
(if not us) from a tyranny of ‘things’.

02. Slim Down. Noticeably. 
Maybe it’s the climate of austerity and the belt-
tightening? Product designers were shedding 
pounds and slimming down, favouring paper-thin 
profiles, gossamer lightness and even invisibility 
– trying to consume less and make more of what 
they do consume. 
	 First, they made surface double-task 
as structure: the mould for Studio Hausen’s 
latest throne-like armchair consists of a high-
performance textile that, when inflated, becomes 
load-bearing. 
	 Then they whittled structure down to a 
powerful petiteness: Japan’s Oki Sato of Nendo 
not only planted a miniaturized Chair Garden 
but also presented his nearly two-dimensional 
Cord Chair, with its 15-mm-wide, wood-veneered, 
how-can-these-possibly-bear-weight legs. 
	 And then they simply made it vanish. For 
Kartell, which has been leading the transparency 
train in recent years, Tokujin Yoshioka made 
a family of see-through furniture called The 
Invisibles. Like the designer’s one-off glass 
Chair That Disappears in the Rain (2003), 
the new pieces appear to disappear despite 
their unprecedentedly thick polycarbonate 
construction and sharp edges.

03. Put It Online.
So it was going, going, gone. From immateriality, 
we turned to virtuality. Dutchman Maarten 
Baas rendered one of his physical (as well as 

performative) designs virtual. His Analog Digital 
Clock records a man as he replicates a digital 
clock by painting over and wiping clean a series 
of glass panels. Baas translated this into 
a €0.79 iPhone app sold only online. For anyone 
looking for an actual timepiece – in the form 
of a screensaver – this was, however, a missed 
opportunity. Instead of selling an artful design 
en masse, Baas is hawking affordable art. 
And by setting up as an (analog) exhibitor 
in a room in Ventura Lambrate this year to 
‘show’ the product, he seemed to miss his own 
(virtual) point.

04. Remake; Don’t Make.
Don’t make new stuff; renew the old. Designers 
honoured existing objects through interventions 
that imbued them with a sustainability they may 
not have possessed in their initial incarnation 
and a value that they did not always deserve 
in the second. Just as overwhelming advances 
in technology revitalized craft, an oversaturation 
of disposability has designers casting about 
for ways to revalue things at an emotional 
or a material level. Sometimes underscoring 
an object’s original story did the trick: Dutch 
designer Piet Hein Eek assembled a chandelier 
from several lamps bought at a flea market. 
Sometimes designing a false history, unrelated 
to the object’s primary purpose, gave it a fresh 
lease on life. And sometimes authorship more 
than artistry was used to inflate the value 
of rescued things: Saved by Droog featured 
thousands of banal objects, from matchboxes 
to glassware, that were purchased at liquidation 
sales. Fourteen brand-name designers were 
invited to give each generic product a make-
over before tagging them for sale in lots 
(photographs of the proud purchasers of each 
lot were displayed conspicuously, creating a 
sense of . . . peer pressure). Certainly, the plain 
handkerchiefs embroidered laboriously with 
news stories selected from the web earned their 
price tag, thanks to the careful handiwork. But 
a chunky wooden dining table laser-cut with 
a text exhorting its owner to donate ‘enough 
money that it hurts a little’ to charity before 
(presumably ever) sitting down to a meal struck 
a sanctimonious note that seemed to match 
the title of the show.

05. Make Good Things, or Don’t 
Make Anything at All.
‘Saved by Ventura Lambrate’ is what could be 
said of the week itself. In Zona Tortona, the great 
design (and it was there) had to be culled from 
among décor, heavy-handed marketing and 
redundant registration lines. But on arriving 
in Lambrate, visitors caught sight of the first 
example of good design at the metro station, 
where a trail of easy-to-follow signs led to 
the remote exhibitors’ blocks. There, even the 
exhausted industrial architecture helped set the 
stage for a cultural experience that stood in stark 
contrast to the commercialism of Tortona.

‘The Salone this year was much more daring than 
last, despite the financial climate,’ says curator/
organizer Margriet Vollenberg of Organisation in 
Design. ‘You felt that the exhibitors were ready 
for a new start and that the public was ready to 
be surprised again.’ Lambrate’s 30 exhibitors 
knew that Tortona would attract approximately 
100,000 visitors; Lambrate topped out at 
30,000. But the resulting presentations, exuding 
an atmosphere of renewal, were far more like 
gallery shows than trade-fair satellite events.
	 Curated by Ilse Crawford, the Design 
Academy Eindhoven exhibition was rich with 
the many questions it asked, including ‘Why do 
we design?’ Surprisingly, though, it wasn’t in 
Lambrate that this question was answered. 
We found the reply among the oddly juried, 
radically inconsistent but occasionally rewarding 
aisles of the Salone Satellite exhibition. Past a 
booth taken up by a clumsy (and inexplicable) 
water feature, past a tufted leather pig, an 
answer appeared on the rear wall of an empty 
and unmanned booth. This was the base of 
Brikolör, a two-year-old designer/manufacturer 
from Göteborg, Sweden. The mission of this 
not large and not well-funded firm is to make 
furniture with a ‘guaranteed emotional and 
technical durability of 300 years’. Brikolör 
considers itself both an industrial company 
and an organization for critical thinking, and 
its ironic existence is predicated on the belief 
that the world does not need another chair. The 
company, financed entirely by its own designers, 
had planned to launch its first product this year 
and to show several prototypes. As a sign at the 
vacant stand announced, ‘The work is done. But 
we’re not happy. Just good enough isn’t good 
enough for Brikolör.’ Which, of course, raised a 
second question: what kind of idealist can afford, 
during a global economic meltdown, to make 
such a decision and then pin it to the wall of an 
overpriced fiera booth? ‘It cost us a lot to do what 
we did,’ admits Mathias Eriksson. ‘But that’s 
not how we look at it. This is not a setback. If we 
want to build the most beautiful company in the 
world, this is the price.’ Cynics may question the 
motivation behind the company’s mea culpa, but 
such scepticism is irrelevant. Brikolör’s thing-free 
booth challenges the design industry to rethink 
its rationale, to embrace value and values, and 
to appreciate quality and accountability on the 
road to living well and designing sustainably. 
Is anybody listening?           

The miniaturized Chair Garden that Japan’s Oki Sato (Nendo) 
planted in the heart of Milan encouraged the ‘growth’ 
of products in a more natural, eco-friendly way. 
photo filippo bamberghi

‘Boundaries don’t 
mean what they 
used to mean’
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‘The iPhone app is 
intangible and inexpensive, 
which makes it affordable 
for lots of people. But for 
me, work is never about 
money. I’m always looking 
for the right application 
for the right object. An 
iPhone app was ideal for 
the Analog Digital Clock; 
in other cases, an expensive 
limited edition may be the 
best solution. This isn’t a 
stunt; that would be too 
easy. I back this product 
all the way.’
maarten baas 
designer
maartenbaas.com

Maarten Baas translated the physical 
Analog Digital Clock he designed last 
year into an iPhone app sold only online. 
He rented an apartment in Lambrate to 
presentthe concept.

Simple A4 print-outs leading to Baas’s 
apartment in Lambrate priced the 
designer’s iPhone app at 99 eurocents.

Chairs by Martino Gamper, Jerszey Seymour and Jaime 
Hayon for Magis are all trying to be invisible. 

Thomas Heatherwick’s Spun chair for Magis multitasks as 
a (somewhat) functional object, as a sculpture and as an 
experience. Visitors to the Magis stand in Rho Fiera were 
invited to sit in the chair and test their spinning skills.

Words femke de wild
Photos filippo bamberghi
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Hanging above exhaust pipes that evoked a factory-like 
atmosphere, Tom Dixon’s Void Light was a harbinger of 
London’s upcoming Olympic Games. Like the Olympic medals, 
Void comes in gold, silver and bronze.

Flash Factory, a Tom Dixon concept, is the designer’s way 
of demonstrating that the process of manufacturing and 
selling products can and must change.

Tom Dixon wants to ‘take the consumer to the factory’. 
At his stand in Milan, ‘factory workers’ in overalls 
assembled Dixon’s Etch candleholder and pendant 
lamp, both available as flat-packs. 

Pieke Bergmans at the Wonderlamp exhibition, which 
included seven objects that she designed in collaboration 
with Studio Job.

‘We have coupled two 
worlds, literally and 
figuratively. Studio Job’s 
objects and my lamps merge 
together quite naturally. 
Although the work has 
a very uncomplicated 
look, a lot of cutting-edge 
technology lies beneath 
the surface.’
Pieke Bergmans 
designer
piekebergmans.com 
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‘In 2007 I took off for 
Hong Kong to set up my 
own design studio. 
I work for local and foreign 
companies, with a focus on 
Asian manufacturing. An 
exciting new development 
involves the production and 
marketing of my plastic 
chairs in collaboration with 
a Chinese partner. It hasn’t 
been easy, but making such 
good headway gives me 
a buzz. Slowly but surely, 
an awareness of design is 
emerging in Hong Kong 
and South China.’
Danny Fang 
designer
fangstudio.com

Product designers were shedding pounds and slimming 
down. Among Nendo’s latest work was the nearly two-
dimensional Cord Chair, which has 15-mm-wide, wood-
veneered legs.

Dutch designer Danny Fang’s polycarbonate Rockefeller 
chair (part of the Hidden Heroes exhibition) boasts a solid 
base that becomes lighter towards the top. To achieve this 
effect, gas was injected during the moulding of the chair.

Canon used a not-altogether-new 
technology for an intriguing installation 
in which projectors mapped images 
onto the white surfaces of a long, 
curved platform and a room-sized 
polyhedron from over a dozen 
seemingly impossible angles.

At Superstudio Più, several intriguing 
installations accompanied the launch of 
Philips’ first commercially available OLED 
module, Lumiblade. Infrared sensors in 
the Lumiblade Reflections mirror wall 
reacted to the presence of visitors, 
causing the OLEDs to dim.
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‘Enzo Mari’s ideas on the 
use of the most elementary 
and affordable materials are 
particularly relevant at the 
moment. There’s got to be a 
story behind every decision 
you make as a company.’
Ville Kokkonen 
design director, Artek
artek.fi

Artek design director Ville Kokkonen seated on Enzo Mari’s  
Sedia 1, which was introduced in 1974. The piece is sold 
as a kit composed of pine boards, nails and instructions. 
All that’s needed to assemble the chair is a hammer and a 
steady hand.

Rather than making new objects, many designers updated 
existing items. Piet Hein Eek assembled a chandelier from 
several lamps bought at a flea market.

At Spazio Rossana Orlandi, Dutch designer Piet Hein Eek 
gave a final touch to an installation made from 
second-hand lamps. 
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‘I don’t brief my designers. 
They make whatever they 
want. All I do is show the 
results. Currently much 
of the work focuses on 
restoring nature to our 
lives. People are becoming 
more reflective. It’s as 
if everybody is growing 
up and beginning to 
understand that there’s 
more to life than work 
and money.’
Rossana Orlandi
gallery owner, curator
rossanaorlandi.com

Rossana Orlandi in an old 
VW Beetle that design duo 
Bokja decorated with 
a vibrant collage 
of recycled fabrics. 

Reuse was at the heart of nearly everything displayed at 
Spazio Rossana Orlandi. Adorning one garden wall were 
sculptures fashioned from vintage tapestry by French 
artist Frédérique Morel.

Designed by the Campanas, an undulating installation of 
endless layers offered visitors to the Cosentino stand 
more of an experience than a straightforward product 
presentation. The touch-me textured walls, reminiscent 
of sedimentary rock deposits, called attention to ECO by 
Cosentino, a collection of countertop surfaces featuring 
75 per cent recycled materials.

Boaz Cohen and Sayaka Yamamoto, the design duo behind 
BCXSY, presented Origin Part I: Join, a series of folding 
screens crafted by Mr Tanaka, a master of tategu: 
traditional Japanese wood joinery. It took the acclaimed 
woodworker a full month to realize each of BCXSY’s 
complicated and unusual designs.
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‘We are living in a time 
of great change, and it’s 
completely altered our 
idea of what is valuable. In 
the past, we accumulated 
tangible possessions. Now 
we no longer look for objects 
but for senses and emotions. 
Design is not only form; 
when we look at something, 
we also listen to the sounds 
it makes and inhale its 
scent. So many factors 
influence an object.’
Tokujin Yoshioka 
designer
tokujin.com

The idea for the Invisible collection dates back three 
years, to the moment when Claudio Luti, CEO of Kartell, 
first saw Yoshioka’s Glass Bench. The designer favours 
the use of transparency in his work ‘because of how 
it catches the light’.

‘We wanted to leverage 
the brand of Established & 
Sons by creating a strong 
business element and by 
truly penetrating the online 
market, which will open 
the way for new customers 
and, in turn, feed into our 
current core business. Last 
year saw a 50 to 60 per cent 
increase in online sales; the 
design industry is lagging 
behind. Our products will 
be available for a short time 
only. Involvement is more 
important than volume, and 
speed is vital.’
Alasdhair Willis 
cofounder 
of Established & Sons
establishedandsons.com

At La Pelota, we found Alasdhair Willis 
(right) and design director Sebastian 
Wrong next to Bend, a side table designed 
by Wrong.

Established & Sons sees its Estd 
collection as a good way to tap into 
the e-commerce market.

Right out front with Established & Sons’ latest projects 
were three models of Bertjan Pot’s new chair: Jumper.
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‘We’re in a period that 
calls for showing serious 
products and concepts. It’s 
not the time to play and to 
present prototypes that 
will look entirely different 
when they get to the 
manufacturing phase.’
patricia urquiola 
designer
patriciaurquiola.com

The Dwelling Lab was designed by Patricia 
Urquiola and Giulio Ridolfo who was 
responsible for the colours of the 
installation. Kvadrat will produce 
the newly designed fabric. 

Five angular ‘cones’ flaring out from a BMW 5 Series 
Gran Turismo revealed the car’s interior features 
to visitors viewing the installation from every 
possible perspective.

Patricia Urquiola seated in the The Dwelling Lab, which 
appeared in a courtyard bordered by the showrooms of 
Kvadrat and Flos, a space temporarily transformed 
by a vivid yellow backdrop. 

Make good things or don’t make anything at all – a 
recurring theme clearly exemplified by Vitra, which 
showed only a few new products in favour of turning the 
spotlight on the Vitra Home Collection. Grabbing centre 
stage (quite literally) at the stand was Chairless by 
Chilean architect Alejandro Aravena, whose simple strap 
facilitates the act of sitting on the ground. A handy tool 
for travellers, Stunt, or a serious product?
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‘As opposed to the massive, 
public and fleeting nature 
of the internet and the 
computer, what I look for 
in my studio are focus, 
privacy and intensity. 
That’s why I’m showing 
only one design: a unit that 
symbolizes the balance 
between the two worlds. 
I’ve always been fascinated 
by materials. Changing a 
material means changing 
the character of the design 
and the feeling it evokes as 
well.’
Nacho Carbonell 
designer
nachocarbonell.com

Lidewij Edelkoort (right) 
and her American agent, 
Emmanuelle Linard, in 
front of the Wonderlamp 
exhibition at Piazza San 
Marco 1.

‘You’re seeing two solutions 
to the problems of our 
time. Designers either go 
back to the absolute basics 
in a search for primitive 
materials and forms. Or 
they revert to modernism, 
which is a delight to the eye.’
Lidewij Edelkoort
trend forecaster
trendunion.com

Nacho Carbonell seated on a prototype from the 
Diversity series. Visible in the background is an 8-m-high 
wall covered in painted paper snippets. Each of the 20 
prototypes that Carbonell presented at Palazzo Ferre 
had a different finish.

BarberOsgerby’s installation for Sony engaged people 
emotionally, while communicating future applications 
for a product in development: a chip capable of 
integrating electronics, light and sound into furniture 
and architecture. 
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Moroso – one of the few companies that appeared to have 
continued on its well-trod path – presented a deluge of 
new designs, including Doshi Levien’s Paper Planes chairs. 

Front’s Wooden Chair features a woven 
covering of natural birch beads, which 
fill the seat like foaming soap bubbles.

Among Patricia Urquiola’s designs for 
Moroso were four new pieces. Shown here 
is the wooden armchair Klara.

‘I wanted to fully integrate 
object and interface, and 
in this design they are one 
and the same. Sliding the 
aluminium cap up and 
down allows you to adjust 
the volume, and rotating 
it enables you to change 
stations. It’s as simple 
as that.’
John van den Nieuwenhuizen 
designer 
hiddenradiodesign.com

It’s easy to connect an MP3, 
laptop or CD player to John 
van den Nieuwenhuizen’s 
Hidden Radio, as shown 
at the Hidden Heroes 
exhibition.
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‘Actually, I had decided not 
to design anything new this 
year, but unexpected events 
in my private life prompted 
me to make exactly what 
I wanted to make: objects 
without a story that are 
based purely on intuition. 
What interests me most 
is the idea of creating 
invisible things, things that 
don’t stand out but that 
are valued all the more for 
their subtlety. I’m tired 
of products that demand 
attention – and of all this 
show and pandemonium. 
And I don’t want to be 
photographed either. Being 
an important designer isn’t 
my top priority.’
Bertjan Pot 
designer
bertjanpot.nl

A work of art by Felice Varini marked the entrance to 
Design Vertigo, an exhibition hosted by fashion house 
Fendi and Design Miami. The show featured three more 
installations – and not one stick of furniture!

Moustache owners Massimiliano Iorio 
(right) and Stéphane Arriubergé at their 
stand in Zona Tortona, seated at the Instant 
table designed by Matali Crasset. Above 
them hangs Bertjan Pot’s Fold Up lamp.

The Fold Up lamp, designed by Bertjan Pot, illuminates the 
Instant de Vie coffee table and the Instant armseat (left) 
by Matali Crasset. The red chair, Petite Gigue, is the work 
of François Azambourg. Inga Sempé’s Horloge Murale 
is on the wall.

‘We worked for three 
years on the launch of our 
company and were ready 
to roll last year; we didn’t 
want to postpone our 
plans because of the crisis. 
Our target is the middle 
segment of the market – no 
gallery prices, but not too 
cheap either. A relatively 
small number of furniture 
companies are active in 
this sector. Even though 
our first year wasn’t easy, 
we managed to expand 
the collection this year. 
We want to make honest 
products with the best 
designers, using attractive 
and sustainable materials – 
products meant to last.’
Massimiliano Iorio 
co-owner of Moustache
moustache.fr

Made of enamelled ceramic, Inga Sempé’s 
Horloge Murale combines the shape of 
a contemporary wristwatch with the 
pendulum-like mechanism of a traditional 
wall clock. 
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Even the Swarovski Crystal Palace installations were 
less bling and more poetic than those from previous 
years. Vincent Van Duysen contributed Frost, a forest of 
glowing ‘beams’, and mirror walls made the space seem 
to go on forever.

Would you Mind? – an exhibition hosted by Danish Crafts 
in Zona Tortona – displayed work by 12 Danish designers. 
Rossana Orlandi’s small satellite presentation included 
a large knitted tree by Isabel Berglund and Mathias 
Bengtsson’s Paper Chair.

Ceramist Louise Hindsgavle showed The Pet, a mechanical 
stool – unfortunately, we saw no evidence of its 
mechanical dexterity at the exhibition – and her first 
piece made using wood and textile.

Isabel Berglund arrived in Milan with all sorts of knitted 
designs, including a cabinet, a tree and a chair above 
which a hairpiece seemed to float.
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‘I play with abstractions 
of classical objects or 
archetypes in architecture. 
Some of my works are 
literal quotes from the past; 
others are more abstract. 
I’m an extreme minimalist 
by nature. Technology 
now finally allows me to 
encapsulate light in a very 
small container.’
Ron Gilad 
designer
designfenzider.com

The white room that architect Makoto Tanijiri of Suppose 
created for Toshiba welcomed visitors into a seemingly 
boundless, misty, interactive environment illuminated by 
coloured LEDs.

The Flos stand at Superstudio Più showed visitors how 
to integrate lighting into architecture in several very 
subtle ways. The presentation emphasized the ability of 
design combined with technology to liberate interior 
spaces from a tyranny of ‘things’.

Ron Gilad below his Lucernario light 
for Flos; the lamp was a feature of the 
company’s Soft Architecture exhibition at 
Superstudio Più.

makoto tanijiri of suppose design office.
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‘Good designers have 
always asked themselves 
why they are making 
something and why now. 
The economic crisis hasn’t 
changed their approach. 
The industry itself has 
changed, however. In the 
past, designers worked 
mainly for manufacturers, 
but the added value of 
design lies at the beginning 
of the process. Consultancy 
will become more and more 
important; it’s a whole 
new area. Since the crisis, 
people want to invest only 
in something that has 
longevity, sense of place and 
identity. They want more 
than lipstick on a pig.’
Ilse Crawford 
designer
studioilse.com

Ilse Crawford (here in the courtyard of the Four Seasons 
Hotel, on Via Gesù in Milan) curated the Design Academy 
Eindhoven exhibition, which asked such relevant questions 
as: why do we design?

On the plaza outside Superstudio Più, 
visitors lazing in Fatboys went round and 
round on the firm’s carousel: the Salone as 
amusement park.

Kieren Jones came up with Community Commerce (right), 
which is based on the idea that personal micro-farms 
can help communities of all sizes to solve environmental 
problems. Valentin Vodev designed an electric tricycle, 
which he calls Biquattro (left). 

Hotel RCA, an exhibition held in a vacant warehouse in 
Ventura Lambrate, presented work by students attending 
London’s Royal College of Art. Harry Thaler’s shelving 
solution, Twist & Lock, pairs special crates with an 
innovative locking system. The possibilities are endless.  
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‘I’d never designed a chair 
before, and here I had the 
opportunity to do just 
that – and in a context that 
was exactly right for me. 
Not only does Mattiazzi 
know a lot about wood; 
this is a company that’s 
been manufacturing chairs 
for years for the likes of 
Zanotta and Moroso. That 
meant I could rely on the 
knowledge and support of 
an expert to realize a design 
that illustrates what I see 
as the essence of wood.’
Sam Hecht 
designer

The logic behind Sam Hecht’s design of the Branca 
chair for Mattiazzi takes its cue from the way in which 
branches grow on trees.

Milan’s 2010 design carnival occupied the entire 
city, as it does every year. Up and down Via Monte 
Napoleone, cars and pedestrians moved beneath 
a parade of large lampshades.

Work by students from ECAL appeared at Spazio Corso 
Genova 7. Laetitia Florin’s trays and boxes showed signs of 
‘plastic surgery’, which was also the name of her project.

Camille Blin’s Gradient Lamp (2009) features two 
components: a tube of anodized aluminium, which holds the 
light source, and a silk-screen printed glass disc – with 
a gradation from black to transparent – that allows the 
user to control light intensity.
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‘The world has a need 
for things that are more 
personal, things that are 
more fanciful – at least I do. 
A product may begin with 
functionality, but surely it 
can’t end there. My feelings 
on the subject have actually 
intensified in recent years. 
I want to make products 
that people never want to 
part with – like an antique 
Chinese cabinet that stays 
in the family forever. It’s 
a way of establishing 
ourselves in a greater 
context and of putting 
history back into design.’
Marcel Wanders 
designer
marcelwanders.com

‘People often associate 
simple strips of bamboo 
with Third World products. 
By applying the material 
in a contemporary way, you 
can give it a new, industrial 
connotation. Bamboo 
grows super fast. It’s really 
unnecessary to make 
yet another product 
out of plastic.’
Lyndon Neri and Rosanna Hu 
designers, and owners 
of Design Republic
neriandhu.com

The emperor and the bird belong to a recurring theme in 
Chinese folklore. The Emperor lamp that Neri&Hu designed 
for Moooi refers to this tradition.

Marcel Wanders seated on his Monster chair at the recetly 
opened Moooi showroom in Via Tortona.

Moooi presented its latest collection in a diorama-like 
installation. Enormous two-dimensional models offered 
views of real-life prototypes.

Visitors dining in the salone's new Ventura 
Lambrate area. 
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